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Division of Finance and Business Operations
	
	Procurement & Strategic Sourcing  

5700 Cass Avenue, suite 4200

Detroit, Michigan   48202

(313) 577-3734 

FAX (313) 577-3747


January 28, 2015
Addendum1/Minutes To
RFP Telemarketing Services for WDET 2014,  
Dated: January 12, 2015
The pre-bid conference for the RFP Telemarketing Services WDET – 2014 was held on January 23, 2015 at 10:00 a. m. Robert Kuhn, Sr. Buyer, reviewed the administrative requirements of the pre-bid package, especially concerning details such as bid due dates and who vendors may contact during the live bid process.  Lea Thomas and Sausha Kellogg, of the WDET - FM, discussed the expectations and scope of work.

The pre-bid conference attendees sign in sheet and meeting minutes are available for downloading from the University Purchasing Web Site at http://www.forms.purchasing.wayne.edu/Adv_bid/Adv_bid.html.

Numerous simple questions and answers were addressed at the pre-bid meeting. Some of the issues were as follows: 
1. Service is expected to commence on April 1, 2015 thru March 31, 2016.  The University shall have the option to renew for two additional 12 month periods.

2. The Deadline for project related questions is January 29, 2015, 12:00 noon.
3. Bids are due February 5, 2015 at 4:00 pm, to be time date stamped in Procurement & Strategic Sourcing located in the Academic/ Administration Bldg., 5700 Cass Avenue, 4th Floor – Suite 4200, Detroit, MI 48202. 

4. We will require an original of your proposal.  In addition, an electronic version is required, which should be submitted to our secure mailbox at rfp@wayne.edu
5. Any responses, materials, correspondence, or documents provided to the University are subject to the State of Michigan Freedom of Information Act and may be released to third parties in compliance with that Act, regardless of notations in the VENDOR's Proposal to the contrary.
6. University parking is $7.00 per day per vehicle, if required, at the University Parking Structures/Lots.

7. WDET will create segments and will send lists to the awarded Vendor.

8. Vendor must have the ability to utilize the 313 area code, see Scope of Work.

9. WDET – FM has a 27% or more penetration rage with an in – house fulfillment rate of 62% or more.
10. Credit card use with the WDET web pages, to be designated.  There is no % requirement.

11. Schedule C has 2 tabs with tab 1 reflecting summary prices and a place for Vendor’s maximum percentage increase for optional years 2 and 3.  

12. Schedule C – tab 2 has been updated to include the average # of gifts, donors, average pledges/segment and average penetration rate. 
13. Vendors will market to individual membership only, no commercial.

14. There are no membership levels like Gold, Silver, Bronze.  The membership rate is $5/mo or $60/year.

15. Deep lapse is 24 months or 2 years.

16. Vendor is to providing the printing of confirmation letters and postage in their proposal.

17. Schedule C has been updated to include a maximum % increase for optional years 2 and 3.

18. Are there any hard time frames?   Additional Gifts – yes, lapsed – no.

19. Renewal calls are to be for months 4, 5, and 6.

20. Any additional or optional services should be noted in Vendor’s Exhibit 1:  Restricted Services.

21. Schedule C shows pricing per contact.

22. The Additional Gift Program will take place in April, October, December and will be a subset of the 10,800 total.

23. For credit card transactions, the University uses Allegiance and the API Module.  It currently uses version 3 but will be migrating to version 4 in February.    This is an end to end user group.
24. Vendors must key credit card transactions separate, batched credit card files are not acceptable.

25. URL’s to be provided for credit card payments only.  
26. Lists will be in Microsoft Excel Format.

27. Any reports are to be in an up-loadable format.  WDET will work with the awarded Vendor regarding reports.

28. Schedules are to be coordinated with WDET – FM and are roughly:  

· Lapsed – 1 complete per year, December..

· Additional Gift Drive in April, October, December.  

· The Challenge Drive to be in April and October.

29. Vendors are to include phone append updates especially about lapses.

30. The renewal count is from 1200 – 3500.   This range came from records with good funds.

31. 50% of station funds come from membership, all monthly.   Average Sustainer is about a $120 contribution.

32. Sustainers are done by direct mail only, not by phone.

Clarification:  

Question:   Could you define for me the column called “Unfulfilled?”  Am I correct in assuming that these are people who previously pledged to an on-air drive or another telemarketing campaign, but haven’t yet paid?  Or, are these sustainers whose credit cards have expired?

Answer:  "Unfulfilled" are to people who previously pledged to an on-air drive or another telemarketing campaign, but haven’t yet paid.  WDET did not call those in FY14, but do want a special campaign like that included for quote purposes.

All questions concerning this project must be emailed to: Robert Kuhn, Sr. Buyer, Procurement & Strategic Sourcing at 313-577-3712 Email: ac6243@wayne.edu  (copy to Cynthia Branch:  ag5343@wayne.edu)  by 12:00 p.m., January 29, 2015, no later than 12:00 p. m. (noon).  

Do not contact the WDET – FM Department, or other University Units, directly as this may result in disqualification of your proposal.

Thank you

Robert Kuhn, 

Senior Buyer, Purchasing
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